
To maximize exposure for a new Kernel Season’s flavor launch, Gossip Genie 
implemented a Pinterest contest. The contest encouraged participants to promote the 
new flavor by creating a Pinterest board focused on recipes with the new flavor as the 
main ingredient. Each pin had to include the hashtag #KernelSeasons which 
significantly increased brand awareness and organic ranking for the company.  

Gossip Genie implemented a customized blogger outreach strategy to reach Kernel 
Season’s target demographic of women ages of 18-35. 

As a result of Gossip Genie’s efforts, Kernel Season’s has been featured on many 
highly influential blog sites, podcasts, radio shows and Pinterest boards.

On January 19th, 2012, National Popcorn Day, Gossip Genie hosted the first 
ever World’s Largest Virtual Popcorn Party on Facebook for Kernel Season’s. 

The virtual event served to increase awareness for National Popcorn Day as well as 
demonstrate Kernel Season’s strong brand connection with the snack itself.

Over 740 attendees RSVP’d to the Facebook event. This was 3.75% of the fan base at 
that time; 3.68% higher than the average consumer goods engagement rate. 

‘Attendees’ were encouraged to tweet using the hashtag #VirtualPopcornParty. 
HashTracking.com reported from this hashtag; 789 tweets generated 968,835 
impressions, reaching an audience of 274,926 followers in 24 hour period, from the 
morning of 1/19/12 to the morning of 1/20/12.It also contributed to “National Popcorn 
Day” as a trending topic on Twitter. 

The metric, “People Talking About This” on Facebook analytics is the number of unique 
users who have created a “story” about a page in a seven-day period. On Facebook, 
stories are items that display in News Feed. In a five-day period before and during the 
promotion of the event, “People Talking About This” increased from 329 to 3,040. 

From Monday January 16, 2012 to Friday, January 20, 2012, Kernel Season’s 
Facebook fans and Twitter followers increased by over 3,200.
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By monitoring keywords and phrases on Twitter, we were able to pinpoint individual users who would be more 
likely to purchase the products after a virtual engagement. 

Using social media, Gossip Genie connected Kernel Season’s with the National Popcorn Board, a national 
commodity promotion and research program, resulting in ongoing shares, comments and likes from the Popcorn 
Board.

Gossip Genie connected with retailers and movie theaters to enhance the relationship between Kernel Season’s 
and their vendors and sought out new potential partnerships which resulted in an increase of overall sales.

“Almost every day I get a comment regarding the great quality of our social media pages. People ask, “Who 
manages your Facebook? It’s great!” and I reply, “Gossip Genie.” 

Kernel Season’s has grown from a few hundred followers to almost 50,000 in less than 
two years. Gossip Genie has developed an excellent feel for our brand and messaging and truly represents 
the spirit of our company. 

I feel 100% comfortable having their team speak on our behalf to our most enthusiastic consumers. 
The Gossip Genie team is a fantastic extension of our marketing team. I would recommend them to any 
company looking to foster an engaged online community.”

 - Brian Taylor, Kernel Season’s CEO

An example of how social 
media leads to sales 


